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This Handbook brings to-
gether  scholars  from
around  the  world  in  ad-
dressing the global signifi-
cance  of,  controversies
over and alternatives to in-
tellectual property (IP) to-
day.  It  brings  together
over fifty of the leading au-
thors  in  this  field  across
the spectrum of academic
disciplines, from law, eco-
nomics, geography, sociol-
ogy, politics and anthropol-
ogy. This volume address-
es the full spectrum of IP
issues including copyright,
patent,  trademarks  and
trade secrets,  as well  as
parallel  rights  and  novel
applications. In addition to
addressing the role of  IP
in an increasingly informa-

tion based and globalized
economy and culture, it al-
so  challenges  the  utility
and  viability  of  IP  today
and addresses a range of
alternative futures.
In  their  bestseller  Wiki-
nomics, Don Tapscott and
Anthony Williams showed
the world how mass collab-
oration was changing the
way businesses communi-
cate,  create  value,  and
compete in the new global
marketplace.  This  sequel
shows that in more than a
dozen fields—from finance
to health care, science to
education,  the  media  to
the  environment—we
have  reached  a  historic
turning  point.  Collabora-
tive innovation is  revolu-
tionizing not only the way
we work, but how we live,
learn, create, govern, and

care for one another. The
wiki  revolutions  of  the
Arab Spring were only one
example of how rebuilding
civilization  was  not  only
possible  but  necessary.
With vivid examples from
diverse sectors, Macrowiki-
nomics is a handbook for
people  everywhere  seek-
ing a transformation of in-
dustry and institutions by
embracing  a  new  set  of
guiding principles, includ-
ing openness and interde-
pendence.  Tapscott  and
Williams  argue  that  this
new  communications
medium, like the printing
press before it, is enabling
nothing less than the birth
of a new civilization.
In  their  2007  bestseller,
Wikinomics, Don Tapscott
and  Anthony  Williams
taught  the  world  how
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mass  collaboration  was
changing  the  way  busi-
nesses communicate, com-
pete, and succeed in the
new  global  marketplace.
But much has changed in
three years, and the princi-
ples  of  wikinomics  are
now more  powerful  than
ever.  In  this  new age of
networked  intelligence,
businesses and communi-
ties  are  bypassing crum-
bling institutions. We are
altering the way our finan-
cial  institutions  and  gov-
ernments  operate;  how
we educate our children;
and how the health-care,
newspaper, and energy in-
dustries  serve  their  cus-
tomers. In every corner of
the globe, businesses, or-
ganizations, and individu-
als  alike  are  using  mass
collaboration to revolution-
ize not  only the way we
work,  but  how  we  live,
learn, create, and care for
each  other.  Once  again
backed  by  original  re-
search, Tapscott and Willi-
ams provide vivid new ex-
amples  of  organizations
that are successfully em-
bracing  the  principles  of
wikinomics.
In Small Business and the
City, Rafael Gomez, Andre
Isakov,  and Matt  Seman-
sky highlight the power of
small-scale  entrepreneur-
ship  to  transform  local
neighbourhoods  and  the
cities they inhabit. Study-
ing the factors which en-

able  small  businesses  to
survive  and  thrive,  they
highlight the success of a
Canadian  concept  which
has spread worldwide: the
Business  Improvement
Area  (BIA).  BIAs  allow
small-scale entrepreneurs
to  pool  their  resources
with like-minded business-
es,  becoming  sources  of
urban rejuvenation,  mag-
nets  for  human  talent,
and incubators for local in-
novation in  cities  around
the globe. Small Business
and the City also analyses
the policies necessary to
support this urban vitality,
describing how cities can
encourage and support lo-
cally  owned  independent
businesses.  An  inspiring
account of the dynamism
of  urban  life,Small  Busi-
ness  and  the  City  intro-
duces a new �main street
agenda�  for  the  twen-
ty-first  century  city.
A fundamental shift is un-
derway  that  will  change
how we conceive of value.
In an era of increasing in-
terconnectedness, individ-
uals, as opposed to institu-
tions, stand at the center
of  value  creation.  To
adapt  to  this  tectonic
shift, organizations can no
longer  unilaterally  devise
products  and  services.
They must engage stake-
holders—from  customers
and employees to suppli-
ers, partners, and citizens

at  large—as  co-creators.
Co-creation  guru  Venkat
Ramaswamy  and  Kerim-
can Ozcan call  for enter-
prises  to  be  mindful  of
lived experiences, to build
engagement  platforms
and management systems
that are designed for crea-
tive collaboration, and to
develop  "win  more-win
more" strategies that en-
hance our wealth, welfare,
and, well-being. Richly il-
lustrated  with  examples
of  co-creation  in  action,
The Co-Creation Paradigm
provides  a  blueprint  for
the co-creative enterprise,
economy,  and  society,
while presenting a concep-
tual  framework  that  will
guide  organizat ions
across sectors in adopting
this  transformational  ap-
proach. Challenging some
of  our  most  deeply  held
ideas about business and
value,  this  book  outlines
the future of "business as
usual."
Looks at how the Internet
is affecting businesses, ed-
ucation, and government,
touching  on  the  twelve
themes of the new econo-
my and privacy issues
A  game-changing  ap-
proach  to  management
Too  often  discussions  of
management  practice  fo-
cus exclusively on manag-
ing people and organiza-
tional issues. Rarely, how-
ever, do they incorporate
a discussion about technol-



HR6NM1 MacroWikinomics New Solutions For A Connected Planet 3

3

ogy or address all three di-
mensions  in  a  balanced
way. When they do, the re-
sult is game changing. In
our hypercompetitive envi-
ronment, those managers
who are outstanding at be-
ing plugged into their peo-
ple,  technology,  and  or-
ganizational processes si-
multaneously  excel  at
coming  up  with  effective
business  solutions.  The
Plugged- In  Manager
makes the case that being
plugged-in—the ability  to
see  choices  across  each
of an organization's dimen-
sions of people, technolo-
gy, and organizational pro-
cesses  and  then  to  mix
them  together  into  new
and powerful organization-
al  strategies,  structures,
and  practices—may  be
the most important capa-
bility a manager can devel-
op to succeed in the 21st
century.  Step  by  step
Griffith  shows  you  how  to
acquire this ability. Shows
what it takes for business
managers  to  succeed  as
technology and organiza-
tions  become  more  and
more complex Profiles ex-
ceptional  leaders and or-
ganizat ions  who  are
plugged-in,  such as Tony
Hsieh, CEO of Zappos.com
Offers a fresh look at man-
agement issues Filled with
compelling  case  studies
and  drawing  on  first-hand
interviews, The Plugged-In
Manager highlights this of-

ten neglected managerial
capability and the costs of
only  focusing  on  one  di-
mension  rather  than  all
three.
Neuro-robotics  is  one  of
the most multidisciplinary
fields of  the last  decades,
fusing  information  and
knowledge  from  neuros-
cience,  engineering  and
computer  science.  This
book  focuses  on  the  re-
sults from the strategic al-
liance  between  Neuros-
cience and Robotics  that
help the scientific commu-
nity to better understand
the brain  as  well  as  de-
sign  robotic  devices  and
algorithms for  interfacing
humans  and  robots.  The
first part of the book intro-
duces  the  idea  of  neu-
ro-robotics, by presenting
state-of-the-art  bio-in-
spired  devices.  The  se-
cond part of the book fo-
cuses on human-machine
interfaces  for  perfor-
mance  augmentation,
which  can  seen  as  aug-
mentation  of  abilities  of
healthy subjects or assis-
tance in case of the mobili-
ty impaired. The third part
of the book focuses on the
inverse problem, i.e. how
we  can  use  robotic  de-
vices that physically inter-
act with the human body,
in order (a) to understand
human motor control and
(b) to provide therapy to
neurologically  impaired
people or people with disa-

bilities.
The first  era of  the digital
age spanned mainframes,
minicomputers, the perso-
nal  computer,  the  Inter-
net, the World Wide Web,
social media, mobility, the
cloud, and big data. We're
now  entering  a  second
era where digital technolo-
gies permeate everything.
Such  inventions  as  ma-
chine  learning,  robotics,
drones, software robots or
"bots,"  process  automa-
tion,  and  additive  manu-
facturing are accelerating
new types of platforms on
which to build digital en-
gines of the global econo-
my. This  second era has
weighty  implications  for
enterprise strategy and ar-
chitecture.  New  business
models  will  disrupt  most
industries  and  provide
platforms  for  innovation
for decades to come. This
book looks  at  blockchain
technologies as foundatio-
nal to the governance and
widespread adoption of th-
ese  innovations--digital
identities,  data  analytics,
artificial  intelligence,  the
Internet of Things, autono-
mous vehicles, distributed
energy infrastructure, and
quantum  computing.  Ev-
ery organization can final-
ly  become a truly digital
entity if its leaders are pre-
pared.  This  book  is  de-
signed  to  prepare  them
for the waves of creative
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destruction ahead.
Collecting data is easy for
marketers.  Figuring  out
what to do with it is hard.
Technology has made it al-
most  routine  for  compa-
nies  to  know  exact ly
when,  where,  and  how
their  customers  shop,
both  online  and  off.  As
soon as someone pulls out
a credit card—or even bet-
ter,  a  membership  re-
wards  card—the  data
floodgates  open.  United
Airlines knows if you think
it’s worth $25 to check a
suitcase.  Verizon  knows
how  often  you  call  your
mom. Hilton knows if you
prefer a higher floor and a
room away from the eleva-
tor.  But  after  gathering
and crunching all this cus-
tomer data most  compa-
nies have little or no idea
how to use it. They either
let it go to waste or abuse
it with ill-considered, irrel-
evant, or even creepy mar-
keting pitches.  There’s  a
much  better  option,  as
Bryan Pearson has discov-
ered after twenty years of
studying the  hidden pat-
terns  of  consumer  be-
havior. It really is possible
to turn customer informa-
tion into customer intima-
cy—  systematically,  effi-
ciently, and without invad-
ing anyone’s privacy. And
intimacy  is  the  key  to
long-term loyalty, growth,
and  profits.  As  Pearson
writes: Customers can on-

ly  be  acquired,  churned,
and reactivated so many
times before they tire of
your  brand.  There  is  a
proven  marketing  equa-
tion  in  which  customers
willingly share information
with you in the expecta-
t ion  o f  be ing  bet ter
served and valued during
future transactions.  Capi-
talizing  on  that  equation
is our business responsibil-
ity. The Loyalty Leap will
give you the tools to per-
suade customers to share
more information in their
own best interests. And it
will help you make sense
of  all  that  data  to  build
strong customer relation-
ships. It also shares com-
pelling  examples,  includ-
ing:  How Shell  increased
sales  while  reducing  its
network of gas stations by
giving its best customers
incentives  to  buy  from
another  location.  How
GameStop  offers  its
PowerUp  Rewards  mem-
bers  access  to  such
events as the Comic-Con
convention.  How  McDon-
ald’s in Finland used loca-
tion-based  marketing  to
send special offers to cus-
tomers near one of its lo-
cations, with a 40 percent
response  rate.  How Cae-
sars  Entertainment  uses
data from its 40 million To-
tal  Rewards  members  to
draw  complete  customer
profiles,  resulting  in  in-
creased visits. Pearson be-

lieves  this  is  one  of  the
most exciting times in the
history of marketing, and
that loyalty marketing will
be  increasingly  essential
for  years  to  come.  His
book will take you behind
the curtain  to  show how
the  best  companies  are
doing it.
PARADIGM SHIFT explores
changes in the nature and
role of information technol-
ogy in business in the late
20th century. "This is an
important  book.  Execu-
tives who ignore it do so
at their own peril. The au-
thors  argue  persuasively
that  the  information  age
is  entering  a  second  er-
a--one marked by decen-
tralization, empowerment,
and  affordability.  The
consequences  are  both
hopeful  and  far  reach-
ing".--Paul  Allaire,  Chair-
man and CEO, Xerox Cor-
poration.
A  fo rmer  s tar  o f  the
M*A*S*H*  TV  show,  who
later became a successful
entrepreneur,  offers  sto-
ries and insights into ex-
celling at a variety of busi-
ness ventures.
The two volumes IFIP AICT
414  and  415  constitute
the refereed proceedings
of  the  International  IFIP
WG 5.7 Conference on Ad-
vances in Production Man-
agement  Systems,  APMS
2013,  held  in  University
Park, PA, USA, in Septem-
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ber 2013. The 133 revised
full papers were carefully
reviewed and selected for
inclusion  in  the  two  vol-
umes. They are organized
in 4 parts: sustainable pro-
duction, sustainable supp-
ly chains, sustainable ser-
vices, and ICT and emerg-
ing technologies.
The  COVID-19  pandemic
has  taken  precious  lives
and devastated the global
economy.  It  has  also  re-
vealed chinks in our supp-
ly  chains.  Not  only  have
manufacturers  found
themselves scrambling un-
successfully  to  find  new
suppliers when their Asian
sources  shut  down,  but
the Western world has ex-
perienced  across-the-
board shortages of essen-
tial  consumer  packaged
goods for  the first  time in
decades. Blockchain tech-
nology  has  the  potential
to minimize these kinds of
pandemic  disruptions.  In
this  book,  some  of  the
world's top experts show
how blockchain--in combi-
nation with other innova-
tions  such  as  additive
manufacturing, artificial in-
telligence,  and the Inter-
net of Things--can address
longstanding  problems
that make the business of
getting  goods  to  cus-
tomers so slow and expen-
sive,  especially  in  crises.
Today's supply chains are
complex, as they move re-
sources  through  trucks,

planes, boats, and trains.
Too many parties rely on
a  hodgepodge  of  docu-
ments and intermediaries
to  do  business,  which
make  the  whereabouts
and custody of goods un-
clear. That's why, in a pan-
demic,  uninformed  con-
sumers might  reasonably
believe  that  toilet  paper
won't  be  available  for
many  months.  Enter
blockchain--the Internet of
Value. For the first time in
human history, individuals
and organizations can ma-
nage and trade their  as-
sets digitally peer to peer.
In doing so, they will rein-
vent  global  commerce
and how we exchange val-
ue. This will transform the
best  practices  of  opera-
tions,  logistics,  procure-
ment and purchasing, tran-
sportation,  customs  and
border  control,  trade
finance  and  insurance,
manufacturing, and inven-
tory management. Global
supply chains are ripe for
disruption  at  every  level
and in every role. Supply
Chain  Revolution  iden-
tifies  what  leaders  should
be doing now to prepare
their organizations for the
inevitable decentralized fu-
ture.  Enterprise  execu-
tives  and  entrepreneurs
alike will find ideas and op-
portunities to discuss with
their stakeholders and de-
cide how best  to  partici-
pate in the blockchain rev-

olution.
The CEO of highly respect-
ed  global  consultancy
Proudfoot  shares  her  se-
crets to achieve your lead-
ership license to operate
and  create  businesses  fit
for people Manage to En-
gage:  How  Great  Man-
agers Create Remarkable
Results  provides  leaders
with  a  practical,  busi-
ness-proven approach for
building stronger organiza-
tional  ecosystems  that
achieve  exceptional  re-
sults and long-term pros-
perity. Packed with innova-
tive  tools  and  exercises
that  can  be  immediately
applied  in  any  manage-
ment setting, in-person or
virtually,  this  invaluable
guide shows you how to
create a movement of en-
ergized and enabled peo-
ple who are truly engaged
in  their  work.  Author
Pamela  Hackett  has  ad-
vised, led, and supported
people  through  major
change  for  some  of  the
world's  most  prominent
companies  and  brands
throughout  her  35  years
in  management  consult-
ing.  In  this  must-read
book, Pamela shares with
you the one factor that un-
derpins  all  performance
improvement and transfor-
mation goals - be they op-
erational, financial, cultur-
al, or ultimately driven by
your  customer.  It  is  to
have a fully engaged work-
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force. She shares her pas-
sionate  commitment  to
"people solutions” in busi-
ness  and  operations  im-
provement  by  teaching
you how to place engage-
ment at the center of both
your leadership and your
entire  organization.  De-
signed to  infuse engage-
ment  into  every  part  of
your day-to-day role, this
vital  resource  will  help
you: Raise your head from
your technology,  connect
with  people,  and  build
strong relationships by fol-
lowing simple yet power-
ful  concepts  l ike  the
“HeadsUP High 5” Lever-
age  active  management
and other behavior  mod-
els  to  change  the  way
your teams work with you,
and motivate them strive
for ‘best possible’ instead
of ‘best practice’ Use the
innovative  “1.5.30  Con-
nect”  performance  im-
provement  framework  to
bring  about  measurable
and  meaningful  change
through engagement and
replace your outdated an-
nual  performance  review
system  Recognize  and
rapidly adapt to the post--
COVID  wor ld  of  work
where  more  people  are
working  remotely—  and
connectivity  and engage-
ment is more crucial than
ever before Manage to En-
gage:  How  Great  Man-
agers Create Remarkable
Results  should  be  re-

quired reading for anyone
wanting to create great re-
lationships  at  work,  be
genuinely  connected  to
people, and power-up en-
gagement  levels  to  new
highs.
Blockchain  technology  is
powering  our  future.  As
the  technology  behind
cryptocurrencies  like  bit-
coin and Facebook's Libra,
open  software  platforms
like Ethereum, and disrup-
tive  companies  like  Rip-
ple,  it’s  too important to
ignore.  In  this  revelatory
book,  Don  Tapscott,  the
bestselling author of Wiki-
nomics,  and  his  son,
blockchain  expert  Alex
Tapscott,  bring us a bril-
liantly  researched,  highly
readable,  and  essential
book about the technolo-
gy  driving  the  future  of
the  economy.  Blockchain
is the ingeniously simple,
revolutionary  protocol
that allows transactions to
be simultaneously anony-
mous and secure by main-
taining  a  tamperproof
public  ledger  of  value.
Though it’s best known as
the technology that drives
bitcoin  and  other  digital
currencies, it also has the
potential to go far beyond
currency, to record virtual-
ly everything of value to
humankind,  from  birth
and  death  certificates  to
insurance claims, land ti-
t les,  and  even  votes.
Blockchain is  also essen-

t ia l  to  understand  i f
you’re an artist who wants
to  make  a  living  off  your
art ,  a  consumer  who
wants to know where that
hamburger  meat  really
came from, an immigrant
who’s tired of paying big
fees to send money home
to your loved ones, or an
entrepreneur looking for a
new  platform  to  build  a
business. And those exam-
ples are barely the tip of
the iceberg. As with major
paradigm shifts that pre-
ceded it, blockchain tech-
nology will create winners
and  losers.  This  book
shines a light on where it
can lead us in the next de-
cade and beyond.
Gold Medal Winner, Busi-
ness  Fable,  2012  Axiom
Business  Book  Awards  A
personal  leadership  fable
on  applying  principles  of
Zen to work & life choices.
The Shibumi Strategy is a
little  book  about  a  big
breakthrough. It  tells  the
story  of  a  hardworking
family man who finds him-
self in crisis when his com-
pany closes.  Through his
struggle,  and  guidance
from unlikely sources, he
learns  subtle  lessons  in
the form of “personal zen”
principles,  coming to  un-
derstand  that  it  is  often
the involuntary challenge,
the setbacks, that harbor
the  power  to  transform.
When  approached  as  an
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opportunity  —  no  easy
task when simple survival
is  the  first  order  of  busi-
ness—unforeseen  trials
can  sometimes  result  in
an  altogether  new  lease
on life. Shows how "perso-
nal  leadership"  can  lead
to  real  (and  not  always
easy)  breakthroughs  In-
cludes  key  lessons  on
commitment, preparation,
struggle,  breakthrough,
and  transformation  Is
based on Shibumi, a Japa-
nese word without  literal
definition  that  describes
the height of personal ex-
cellence,  elegant  perfor-
mance,  and  effortless
effectiveness.  For  those
struggling  with  personal
breakthroughs, The Shubi-
mi  Strategy  offers  a  new
way to face work and life
challenges  for  balanced
solutions.
Entrepreneurship  is  now
unanimously considered a
major engine for socio-eco-
nomic development, main-
ly because it creates jobs
and  innovation.  Govern-
ments  around  the  world
pay special attention to re-
moving  entrepreneurial
barriers  in  order  to  sup-
port  development  via
different policies, especial-
ly entrepreneurial finance.
Developing, emerging and
transition economies (DE-
TEs)  significantly  differ
from  industrialized  coun-
tries because of their spe-
cific  conditions:  institu-

tions, infrastructure facili-
ties, and bureaucratic pro-
cedures within the admin-
istrative  system.  Thus,
firms  and  their  en-
trepreneurs  in  and  from
DETEs may behave differ-
ently, particularly in terms
of  their  financial  strate-
gies. Therefore, contextu-
alizing is critical to better
understand  the  relation-
s h i p  b e t w e e n  e n -
trepreneurial finance, inno-
vation,  and  development
in DETEs.  This  book pro-
vides  a  systematic  and
profound  understanding
of  how  finance,  en-
trepreneurship,  innova-
tion, and their interactions
contribute to economic de-
velopment  in  DETEs,
which cover a large num-
ber  of  countries  in  Asia,
Central  and  Eastern  Eu-
rope,  Latin  America,  and
Africa. The book mainly in-
cludes  empirical  studies
and  is  divided  into  four
parts. Part A includes four
chapters  which  adopt  a
multinational approach to
examine different  sources
and  types  of  finance  for
entrepreneurship  and
small business in different
groups  of  countries  clas-
sified as DETEs. Part B al-
so includes four chapters
a n d  f o c u s e s  o n  e n -
trepreneurial  finance  in
specific  countries  belong-
ing to the DETEs. Part C
goes beyond the business
scope  of  entrepreneurial

finance and includes three
chapters  concerned  with
the  relationship  between
finance,  women's  en-
trepreneurship, and pover-
ty.  Part  D includes three
chapters  focusing on the
comparison  within  devel-
oping countries as well as
between  developing  and
developed countries. This
essential and comprehen-
sive  resource  will  find  an
audience  amongst  aca-
demics,  students,  educa-
tors, and practitioners, as
well as policymakers and
regulators.
Ever heard of an internal
entrepreneur?  You  might
know  the  type.  They’re
kind  of  employee  who
pushes  mercilessly  to-
wards the trends of the fu-
ture. Often looked at as a
little bit outside the main-
stream,  more  often  than
not the decisions this inter-
nal  entrepreneur  makes
on behalf of an organiza-
tion  pay  off  in  spades.  So
what  makes  an  internal
entrepreneur?  How  can
you, as a nonprofit, create
a culture that rewards fu-
tur ing ,  in terna l  en -
trepreneurs  and  innova-
tion  and  doesn’t  shut  it
down? The book “The Fu-
ture  of  Nonprofits:  Thrive
and Innovate in the Digital
Age”  helps  organizations
do those very things. Bet-
ter  predicting  future
trends  helps  to  reshape
culture, creating the kind
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of  environment  ripe  for
positive growth in this fast
changing  world  we  work
in today. Designed for non-
profit employees on all lev-
els, the book will become
a  go  to  handbook  for
those interested in adapt-
ing in the modern world,
not looking to be left be-
hind.  The Future of  Non-
profits helps organizations
capitalize on internal inno-
vation.  Innovative  non-
profits  are  able  to  better
predict future trends to re-
make  and  reshape  their
culture,  structure,  and
staff to  be a  more nimble
and lean. By applying the
strategies laid out in this
book, nonprofit profession-
als  of  all  levels  can pre-
pare their organizations to
take advantage of  future
trends and develop inno-
vat ive  “ interna l  en-
trepreneurs”  that  will
grow  revenue  and  drive
their  mission.  Provides
nonprofits  with  a  compre-
hensive playbook on how
to create a new, more flex-
ible,  innovative  organiza-
tion  Provides  nonprofits  a
look  at  the  future  of
fundraising and communi-
cations  trends  into  2016
Case studies highlight suc-
cesses and failures High-
l ights  the  power  and
strength  of  Social  Media
Hightlights  how  to  hire,
train, manage and inspire
“internal  entrepreneurial”
employees  Features  ac-

tionable advice on creat-
ing an organization that is
primed to grow and thrive
in  the  immediate  and
long-term  future  This
game-changing  book  re-
veals how every nonprofit
can put technology, inno-
vation  and  future  trends
to work to reach their mis-
sion and grow revenue.
This  is  the  first  time  in
American history that we
have  had  four  different
generations working side-
by-side in the workplace:
the  Traditionalists  (born
before  1945),  the  Baby
B o o m e r s  ( b o r n
1945-1964),  Gen X (born
1965-1980),  and the Mil-
lennials (born 1981-2001).
Haydn Shaw, popular busi-
ness speaker and genera-
tional  expert,  has  iden-
tified 12 places where the
4  generations  typically
come apart  in  the  work-
place (and in life as well).
These  sticking  points  re-
volve around differing atti-
tudes  toward  managing
one’s  own  time,  texting,
social media, organization-
a l  s t ruc ture ,  and  o f
course,  clothing  prefer-
ences. If we don’t learn to
work together and stick to-
gether  around  these  12
sticking points, then we’ll
be wasting a lot  of  time
fighting  each  other  in-
stead of enjoying a friend-
ly  and  productive  team.
Sticking Points is a must-
read  book  that  will  help

you understand the gener-
ational differences you en-
counter  while  teaching
how  we  can  learn  to
speak one another’s  lan-
guage and get better re-
sults together.
GDP is much more than a
simple statistic. It has be-
come  the  overarching
benchmark of success and
a powerful ordering princi-
ple  at  the  heart  of  the
global  economy.  But  the
convergence of major eco-
nomic, social and environ-
mental crises has exposed
the flaws of our economic
system which values GDP
above all else as a mea-
sure  of  prosperity  and
growth.  In  this  provoca-
tive  and  inspiring  new
book,  political  economist
Lorenzo  Fioramonti  sets
out his vision of a world af-
ter  GDP.  Focusing on pi-
oneering research on alter-
n a t i v e  m e t r i c s  o f
progress,  governance  in-
novation and institutional
change, he makes a com-
pelling  case  for  the  pro-
found and positive trans-
formations  that  could  be
achieved through a post-
GDP  system  of  develop-
ment. From a new role for
small  business,  house-
holds and civil society to a
radical evolution of democ-
racy and international rela-
tions, Fioramonti sets out
a  combination  of  top--
down  reforms  and  bot-
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tom-up  pressures  whose
impact, he argues, would
be  unprecedented,  mak-
ing it  possible to build a
more  equitable,  sustain-
able and happy society.
Solve business  problems,
uncover  new  opportuni-
ties, and ignite innovation
using the newest collabo-
rative  technologies  The
Collaborative Organization
gives you a strategic ap-
proach to building, imple-
menting, and using social
and collaborative technolo-
gies—such as those creat-
ed by Jive and Yammer—-
to create innovative prod-
ucts,  solve  business
problems, and create new
processes that will  foster
last ing  success  and
growth.  Jacob  Morgan  is
the principal and cofoun-
der of Chess Media Group,
which helps organizations
understand how to use so-
cial  and  collaborative
tools  to  solve  business
problems.
This  book's  authoritative
blend of theory and prac-
tice makes it a matchless
resource  for  everyone  in
the archives and records
management field.
SELECTED  AS  A  2008
BEST BUSINESS BOOK OF
T H E  Y E A R  B Y  T H E
ECONOMIST The Net Gen-
eration  Has  Arrived.  Are
you ready for it? Chances
are you know a person be-
tween the ages of 11 and
30. You've seen them do-

ing  five  things  at  once:
texting friends, download-
ing  music,  uploading
videos, watching a movie
on a two-inch screen, and
doing who-knows-what on
Facebook  or  MySpace.
They're  the  first  genera-
t ion  to  have  l i teral ly
grown  up  digital--and
they're part of a global cul-
tural  phenomenon  that's
here to stay. The bottom
line is this: If you unders-
tand the Net Generation,
you will understand the fu-
ture.  If  you're  a  Baby
Boomer  or  Gen-Xer:  This
is your field guide. A fasci-
nating inside look at  the
Net Generation, Grown Up
Digital is inspired by a $4
million  private  research
study.  New  York  Times
bestselling  author  Don
Tapscott  has  surveyed
more than 11,000 young
people. Instead of a bunch
of  spoiled  “screenagers”
with short attention spans
and zero social  skills,  he
discovered  a  remarkably
bright  community  which
has  developed  revolutio-
nary  new ways  of  think-
ing,  interacting,  working,
and socializing. Grown Up
Digital  reveals:  How  the
brain of  the Net Genera-
tion processes information
Seven ways to attract and
engage  young  talent  in
the  workforce  Seven
guidelines  for  educators
to tap the Net Gen poten-
tial Parenting 2.0: There's

no  place  l ike  the  new
home  Citizen  Net:  How
young people and the In-
ternet  are  transforming
democracy Today's young
people are using technolo-
gy in ways you could nev-
er imagine. Instead of pas-
sively watching television,
the “Net Geners” are ac-
tively participating in the
distribution  of  entertain-
ment and information. For
the  first  time  in  history,
youth are the authorities
on something really impor-
tant.  And  they're  chang-
ing every aspect of our so-
ciety-from  the  workplace
to the marketplace, from
the classroom to the living
room,  from  the  voting
booth  to  the  Oval  Office.
The  Digital  Age  is  here.
The Net Generation has ar-
rived. Meet the future.
This  collection  considers
the future of climate inno-
vation  after  the  Paris
Agreement.  It  analyses
the debate over intellectu-
al  property  and  climate
change in a range of fo-
rums –  including  the  cli-
mate  talks,  the  World
Trade  Organization,  and
the World Intellectual Prop-
erty Organization, as well
as multilateral institutions
dealing with food, health,
and biodiversity. The book
investigates  the  critical
role  patent  law  plays  in
providing incentives for re-
newable  energy  and  ac-
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cess to critical inventions
for  the  greater  public
good,  as  well  as  plant
breeders’ rights and their
impact upon food security
and climate change. Also
considered is how access
to genetic resources rais-
es questions about biodi-
vers i ty  and  c l imate
change. This collection al-
so explores the significant
impact  of  trademark  law
in  terms of  green trade-
marks,  eco  labels,  and
greenwashing.  The  key
role  played  by  copyright
law in respect of access to
environmental  informa-
tion  is  also  considered.
The  book  also  looks  at
deadlocks  in  the  debate
over  intellectual  property
and climate change,  and
provides theoretical,  poli-
cy, and practical solutions
to overcome such impass-
es.
The Marketing Book is ev-
erything  you  need  to
know but  were  afraid  to
ask about  marketing.  Di-
vided  into  25  chapters,
each written by an expert
in  their  field,  it's  a  crash
course in marketing theo-
ry and practice. From plan-
ning,  strategy  and  re-
search through to getting
the  marketing  mix  right,
branding, promotions and
even marketing for small
to  medium  enterprises.
This  classic  reference
from renowned professors
Michael Baker and Susan

Hart was designed for stu-
dent  use,  especially  for
professionals  taking their
CIM  qualifications.  Never-
theless,  it  is  also  invalu-
able for practitioners due
to  its  modular  approach.
Each chapter is set out in
a clean and concise way
with  plenty  of  diagrams
and examples, so that you
don't have to dig for the
information  you  need.
Much of this long-awaited
seventh  edition  contains
brand new chapters and a
new selection  of  experts
to bring you bang up to
date with the latest in mar-
keting  thought.  Also  in-
cluded are brand new con-
tent  in  direct,  data  and
digital marketing, and so-
cial marketing. If you're a
marketing student or prac-
titioner  with  a  question,
this  book  should  be  the
first place you look.
Two leading reputation ex-
perts reveal how the inter-
net  is  being used to de-
stroy  brands,  reputations
and even lives,  and how
to  fight  back.  From  false
Wikipedia entries, to fake
YouTube videos, to Face-
book  lynch  mobs,  every-
one from CEOs to fashion
models,  journalists  to
politicians,  restaurateurs
to doctors, is open to char-
acter assassination in the
burgeoning realm of digi-
tal media. Two top media
experts  recount  vivid
tales of character attacks,

provide specific advice on
how to counter them, and
how to turn the tables on
the  attackers.  Having
spent  decades  preparing
for and coping with these
issues,  Richard  Torren-
zano  and  Mark  Davis
share  their  secrets  on
dealing with problems at
the top of  today's  news.
Torrenzano and Davis also
take a step back to look at
how the past might inform
our future thinking about
character  assassination,
from the slander wars be-
tween  Thomas  Jefferson
and  Alexander  Hamilton,
to predictions on what the
end of privacy will  mean
for civilization.
A  simple,  powerful  idea
that's reinventing the way
smart,  adaptive  compa-
nies  do  business.  Most
businesses  follow  the
same basic  formula:  cre-
ate a product or service,
sell it, and collect money.
What  Lisa  Gansky  calls
"Mesh"  businesses  throw
this  model  out  the  win-
dow. Instead, these com-
panies  use  social  media,
wireless networks, and da-
ta  crunched  from  every
available  source  to  pro-
vide  people  with  goods
and services at the exact
moment they need them,
without the burden and ex-
pense of owning them out-
right. The Mesh gives com-
panies  a  better  unders-
tanding  of  what  cus-
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tomers  really  want.  Al-
ready,  hundreds  of  suc-
cessful  Mesh  companies
are  redefining  how we  in-
teract  with  the  people,
goods, and services in our
lives.  These  businesses
are  easier  to  start  and
spreading  like  wildfire,
from  bike  sharing  and
home exchanges to peer--
to-peer lending, energy co-
operatives,  and  open
source design. Consider: •
ZipCar profits from stream-
lined car sharing • Kicks-
tarter  connects  artists
with funding from enthusi-
astic  supporters  •  Music
Gym  makes  finding  a  re-
cording studio as easy as
joining a gym The Mesh re-
veals the next wave of in-
formation-enabled  com-
merce,  showing  readers
how to plug in and profit.
This  book  is  the  first  of
two volumes presenting a
business model to add val-
ue  through  Procurement.
Including  several  case
studies  of  successful  im-
plementation,  it  demons-
trates how the increasing
complexity  of  the  busi-
ness  environment  re-
quires  a  significant  inter-
vention  on  the  manage-
ment of processes and in-
formation within individu-
al  organizat ions  and
through inter-company re-
lations. Agile Procurement
presents  the  application
of the Agile method which

optimises  and  digitizes
processes in order to re-
duce  wastage  and  de-
fects.  As  a  method,  tool
and  a  culture  aimed  at
effectiveness,  efficiency
and economy of organisa-
tions,  agile  procurement
requires  a  change  of
paradigm. This volume ex-
amines these areas of im-
provement  and  presents
best practice in improving
processes.  Each  chapter
of the book presents and
substantiates  the  costs
and benefits of process im-
provement  through  agile
procurement.  This  is  is
seen as the integration of
Lean Six Sigma and digiti-
zation.
Welcome to the world of
the  naked  corporation.
Transparency is revolution-
izing every aspect of our
economy  and  its  indus-
tries  and  forcing  firms  to
rethink their fundamental
values. We are in an ex-
traordinary  age  where
businesses  must  make
themselves clearly visible
to  shareholders,  cus-
tomers, employees, partn-
ers, and society. Financial
data,  employee  grie-
vances,  internal  memos,
environmental  disasters,
product weaknesses, inter-
national  protests,  scan-
dals  and  policies,  good
news and bad; all can be
seen  by  anyone  who
knows where to look. Don
Tapscott,  bestselling  au-

thor and one of the most
sought  after  strategists
and speakers in the busi-
ness world, is famous for
seeing into the future and
pointing out both its  for-
est and its trees. David Ti-
coll, visionary researcher,
columnist, and consultant,
has  identified  countless
breakthrough  trends  at
the intersection of technol-
ogy  and business  strate-
gy.  These  two  longtime
collaborators  now  offer  a
brilliant guide to the new
age of  openness.  In  The
Naked  Corporation,  they
explain how the new trans-
parency has caused a pow-
er shift toward customers,
employees,  shareholders,
and  other  stakeholders;
how and  where  informa-
tion  has  exploded;  and
how  corporations  across
many  industries  have
seized  on  transparency
not as a challenge but as
an  opportunity.  Drawing
on such examples as Shell
Oil’s  reinvention  of  itself
as an environmentally fo-
cused  business,  to  John-
son & Johnson’s longstand-
ing and carefully nurtured
reputation as a company
worthy of trust—as well as
little-known  examples
from pharmaceuticals, in-
surance, high technology,
and  financial  services—-
Tapscott and Ticoll offer in-
valuable advice on how to
lead the new age, rather
than  simply  react  to  it.
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The Naked Corporation is
a book for managers, em-
ployees,  investors,  cus-
tomers,  and anyone who
cares about the future of
the corporation and socie-
ty.
A  must-read  leadership
guide for CIOs and execu-
tives  whose  careers  de-
pend  on  creating  value
and growth through cont-
inuous innovation Innova-
tion is the hot topic. Every-
one's talking about it, but
there seems to be a lot of
misperceptions about gett-
ing it done. Innovating for
Growth  and  Va lue  is
aimed at CIOs and other
technology leaders in the
modern enterprise. This in-
sider's guide to innovation
presents  repeatable  pro-
cesses,  detailed  method-
ologies, and robust frame-
works for  innovation and
continuous transformation
in today's fast-paced busi-
ness environments. It pro-
vides actionable programs
for  developing  and  suc-
cess fu l ly  execut ing
profitable  and  repeatable
innovation strategies.  Fo-
cuses  on  specific  critical
areas where innovation is
imperative Features real--
world stories  and reveal-
ing anecdotes Presents in-
terviews from internation-
al  companies  such  as
Netflix,  IBM,  Cisco,  Boe-
ing, Facebook, Intel, Micro-
soft,  McKesson,  Flextron-
ics, and more Without in-

novation,  your  company
cannot compete and can-
not  survive.  So  the  real
question isn't  whether to
innovate or not. The real
question  is  how to  inno-
vate and make innovation
strategies  work  in  the
modern  enterpr i se .
Thoughtfully  written  and
carefully researched, Inno-
vating for Growth and Val-
ue  grasps  the  central
truth  about  innovation
with a wealth of informa-
tion  made  truly  valuable
for IT leaders and CIOs.
How  do  we  explain  the
globalized  musical  world
in which we find ourselves
in the early 21st century
and  how  did  we  arrive
here?  This  extraordinary
book outlines an unders-
tanding of the human mu-
sical story as an intercultu-
ral—and ultimately a trans-
cultural—one,  with  travel
and trade as the primary
conditions  and  catalysts
for  the  ongoing develop-
ment  of  musical  styles.
Starting with the cultural
and  civilizational  prece-
dents that gave rise to the
first  global  trading  and
travel network in both di-
rections  across  the  Afro-
Eurasian  Old  World  Web
in  the  form  of  the  Silk
Road, the book proceeds
to  the  rise  of  al-Andalus
and  its  influence  on  Eu-
rope  through  the  Iberian
peninsula before consider-
ing  the  fusion  of  Euro-

pean, African and indige-
nous musics that emerged
in the Americas between
c1500-1920 as part of At-
lantic culture and the New
World Web, as well as the
concurrent acceleration of
g l o b a l i s m  i n  m u s i c
through  European  em-
pires  and  exoticism.  The
book concludes by examin-
ing  the  musical  implica-
tions of our current Age of
Instantaneous  Exchange
that  technology  permits,
and by revisiting the ques-
tion of interculturality and
transculurality in music.
This  book represents the
emerging efforts of a grow-
ing  international  network
of researchers and practi-
tioners to promote the de-
velopment and uptake of
evidence-based  pedago-
gies  in  higher  education,
at  something a level  ap-
proaching large-scale im-
pact. By offering a commu-
nication  venue  that  at-
tracts and enhances much
needed  partnerships
among  practitioners  and
researchers  in  pedagogi-
cal innovation, we aim to
change  the  conversation
and focus on how we work
and learn  together  –  i.e.
extending the implementa-
tion  and  knowledge  of
co–design  methods.  In
this first edition of our Re-
search  Topic  on  Active
Learning, we highlight two
(of  the  three)  types  of
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publications  we  wish  to
promote. First are studies
aimed  at  understanding
the  pedagogical  designs
developed  by  practition-
ers in their own practices
by  bringing  to  bear  the
theoretical  lenses  devel-
oped and tested in the ed-
ucation research commu-
ni ty .  These  types  of
studies  constitute  the
"practice pull" that we see
as a necessary counterbal-
ance to "knowledge push"
in a more productive peda-
gogical innovation ecosys-
t e m  b a s e d  o n  r e -
search-practitioner  partn-
ersh ips .  Second  are
studies  empirically  ex-
amining the  implementa-
tions  of  evidence-based
designs in naturalistic sett-
ings and under naturalis-
tic conditions. Interesting-
ly,  the teams conducting
these studies are already
exemplars of partnerships
between researchers and
practitioners  who  are
uniquely positioned as “in-
-betweens” straddling the
two worlds. As a result, th-
ese publications represent
both  the  rigours  of  re-
search  and  the  pragma-
tism of reflective practice.
In  forthcoming  editions,
we will add to this collec-
tion a third type of publica-
tion --  design profiles.  Th-
ese will present practition-
er-developed pedagogical
designs at  varying levels
of abstraction to be held

to scrutiny amongst practi-
tioners,  instructional  de-
signers  and  researchers
alike.  We hope by bring-
ing these types of studies
together  in  an  open  ac-
cess format that we may
contribute to the develop-
ment of new forms of prac-
titioner-researcher interac-
tions that promote co-de-
sign in pedagogical inno-
vation.
The digital revolution is in-
t e r w o v e n  w i t h  t h e
promise  to  empower  the
user. Yet, the rise of cen-
tralized, commercial plat-
forms  for  crowdsourced
work questions the validi-
ty  of  this  narrative.  In
Crowd-Design,  Florian
Alexander Schmidt analys-
es  the workings  and the
rhetoric  of  crowdsourced
work platforms by compar-
ing the way they address
the masses today with his-
toric notions of the crowd.
The  utopian  concepts  of
early  online collaboration
are  taken  as  a  vantage
point from which to view
and critique current and,
at times, dystopian appli-
cations  of  crowdsourced
work. The study is focused
on  the  crowdsourcing  of
design  tasks,  but  these
specific  applications  are
used to examine the de-
sign of the more general
mechanisms employed by
the platform providers to
motivate and control  the
crowds.  Crowd-Design  is

as much about the crowd-
sourcing of design as it is
about the design of crowd-
sourcing.
This  collection bundles  2
of  popular  author  Haydn
Shaw’s books together in
one e-book, for a great val-
ue! Sticking Points This is
the  first  time in  American
history that we have had
four  different  generations
working  side-by-side  in
the workplace: the Tradi-
tionalists  (born  before
1945), the Baby Boomers
(born 1945-1964),  Gen X
(born 1965-1980), and the
M i l l e n n i a l s  ( b o r n
1981-2001). Haydn Shaw,
popular business speaker
and  generational  expert,
has  identified  12  places
where  the  4  generations
typically  come  apart  in
the workplace (and in life
as  well).  These  sticking
points  revolve  around
differing  attitudes  toward
managing one’s own time,
texting,  social  media,  or-
ganizational  structure,
and  of  course,  clothing
preferences.  If  we  don’t
learn  to  work  together
and stick together around
these  12  sticking  points,
then we’ll be wasting a lot
of  time  fighting  each
other instead of enjoying
a friendly and productive
team. Sticking Points is a
must-read  book  that  will
help  you  understand  the
generational  differences
you encounter while teach-
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ing how we can learn to
speak one another’s  lan-
guage and get better re-
sults together. Generation-
al IQ Why is my daughter
drifting  from  God?  Why
can’t  I  explain  my  life
choices  to  my  parents?
When will my son get a re-
al job? Within the last sev-
eral  decades,  the  world
has  shifted  dramatically.
The cracks of this funda-
mental shift appear every-
where: in our economy, in
our  cultural  debates,  in
our  political  landscape,
and,  most  important,  in
o u r  c h u r c h e s .  T h e
problem  is  we  tend  to
o v e r r e a c t  t o  t h e s e
changes,  fearing  that
Christianity  is  dying.  We
need better  Generational
IQ, so we can respond to
the  changes  but  not  be
terrified  by  them.  We
need a wise generational
coach. Haydn Shaw is that
generational expert, show-
ing  us  the  roots  of  this
generational  shift  and
how it affects every one of
us.  Each  generation,
whether  it’s  the  aging
Boomers or the young Mil-
lennials,  approaches  God
with  a  different  set  of
questions  and  needs
based  on  the  times  in
which  they  grew  up.
Haydn walks you through
these  generational  differ-
ences and paints a vision
of hope for the future.
The  acclaimed  bestseller

that's teaching the world
about the power of mass
collaboration.  Translated
into more than twenty lan-
guages and named one of
the best business books of
the  year  by  reviewers
around  the  world,  Wiki-
nomics has become essen-
tial  reading  for  business
people everywhere. It ex-
plains how mass collabora-
tion is happening not just
at Web sites like Wikipe-
dia  and YouTube,  but  at
traditional companies that
have embraced technolo-
gy to breathe new life into
their enterprises. This na-
tional  bestseller  reveals
the  nuances  that  drive
wikinomics, and share fas-
cinating  stories  of  how
masses  of  people  (both
paid  and  volunteer)  are
now creating TV news sto-
ries,  sequencing  the  hu-
man  gnome,  remixing
their  favorite  music,  de-
signing  software,  finding
cures for diseases, editing
school  texts,  inventing
new cosmetics, and even
building motorcycles.
In The Cost of Not Educat-
ing the World’s Poor, Lynn
Ilon observes from her 30
years of  travel  and work
in  some  20  developing
countries,  how global  in-
stability, problems of envi-
ronmental  degradation,
spread of global  disease,
migration and political in-
stability are a cost of view-

ing the uneducated poor
as separated from a net-
worked  of  fast-growing
global  knowledge.  This
book shows how powerful
global  learning  systems
are  rapidly  forming  and
linking the rich world with
the world of the poor and
developing nations. Using
a  narrative  voice  inter-
leaved with concise intro-
ductions to the underlying
theories  (economics,  de-
velopment, learning, tech-
nology  and  networks)  it
shows  us  how  changing
our ways of thinking can
lead  to  new possibilities.
The Cost of Not Educating
the World’s Poor is based
on an emerging theory of
development  economics
and the author’s own vast
experiences and stories. It
also  discusses,  among
other issues: International
development  and  how  it
has evolved toward an em-
phasis on knowledge How
networked human capital
creates new potential  for
poorly  resourced  coun-
tries  The  formation  of  a
global system of learning
networks  The  digitization
of knowledge How nations
improve  their  well-being
through  knowledge  and
equity  This  inter-discipli-
nary assessment of inter-
national learning inequali-
ty  and  the  methods  to
overcome it will appeal to
researchers  concerned
with emerging concepts of
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global  learning  networks
and their effects on devel-
opment. It will also be of
interest  to  students  and
policymakers studying na-
tional  inequality,  eco-
nomics, and global devel-
opment.
Outlines a persuasive ar-
gument  for  technology's
capacity for improving nat-
ural cognitive abilities, ex-
p l a i n i n g  h o w  t h e
strengths  of  technology
and the brain can be com-
bined to improve thinking
power.
Learn the unique leader-
ship  strategies  of  the
effective, essential CIO Be-
yond the Cloud provides a
blueprint for leadership in
an  era  of  high  volatility,
rapid transformation, and
amazing growth. An effec-
tive CIO is essential to the
successful  navigation  of
turbulent  and  uncertain
times,  and this  insightful
guide gives you the action-
able framework you need
to execute the leadership
strategies  that  work.  Fo-
cused  on  the  major  fac-
tors  that  are  critical  to
modern global enterprise,
this book delves into com-
munication,  collaboration,
relationships,  technology,
innovation, talent manage-
ment,  and  more  to  pro-

vide  well-rounded  gui-
dance  toward  principled
leadersh ip .  S imple ,
straightforward  language
explains  the  basics  of
each area, and is expand-
ed upon by real-world sto-
ries  and  revealing  anec-
dotes  gathered  from the
author's  exclusive  inter-
views  with  vis ionary
thought leaders from ma-
jor  organizations  world-
wide. You get perspective
from  the  top  on  estab-
lished and emerging lead-
ership strategies,  helping
you  put  these  ideas  to
work right away. CIOs are
perfectly positioned to pro-
vide  the  leadership  re-
quired  to  stay  ahead  of
the  competition  in  com-
plex, rapidly shifting mar-
kets.  They  break  down
walls, align resources, and
facilitate  collaboration  to
drive business value and
spur growth amidst an at-
mosphere of hyper-compe-
tition.  This  guide is  your
practical handbook for be-
coming  the  leader  that
you need to be. Establish
trust  and  cooperation
across the enterprise Re-
cruit and retain the top tal-
ent  in your field Leverage
new technology for contin-
uous business growth In-
spire loyalty  and optimal
performance  from every-

one on the team The CIO
has never been more cru-
cial to the enterprise than
right now. With clear gui-
dance toward the unique
leadership  skills  the  role
requires,  Beyond  the
Cloud is the foundational
executive guide for trans-
formational leaders in the
new business era.
This  book  contains  the
contributions presented at
the 2nd international KES
conference on Smart Edu-
cation and Smart e-Learn-
ing,  which  took  place  in
Sorrento,  I taly,  June
17-19, 2015. It contains a
total of 45 peer-reviewed
book  chapters  that  are
grouped  into  several
parts: Part 1 - Smart Edu-
cation, Part 2 – Smart Edu-
cational  Technology,  Part
3 – Smart e-Learning, Part
4  –  Smart  Professional
Training and Teachers’ Ed-
ucation,  and  Part  5  –
Smart Teaching and Train-
ing  related  Topics.  This
book  can  be  a  useful
source  of  research  data
and  valuable  information
for faculty, scholars, Ph.D.
students,  administrators,
and  practitioners  -  those
who are interested in inno-
vative areas of smart edu-
cation and smart e-learn-
ing.


